Checklist for a Modern Makeover:
Refreshing Your Business
Communication Course with 20
Powerful Curriculum Upgrades

In today's fast-paced business world, staying current is not just beneficial —it's essential. As
business communication instructors, we face a unique challenge: how do we ensure our
curriculum remains relevant in an ever-changing landscape? Let's explore how to transform
your course from outdated to cutting-edge, keeping your students engaged and prepared
for the modern workplace and the age of Al

Checklist: Steps to Refresh Your Curriculum

] Audit Your Current Content: Review your syllabus and eliminate outdated practices.
Shift focus from business letters to more current formats like email and messaging apps.
[ Stay Informed on Industry Trends: Follow business communication leaders,
subscribe to industry publications, and attend relevant conferences to keep content
fresh.

O Incorporate Digital Communication Tools: Introduce platforms such as Slack, Trello,
and Zoom to simulate workplace collaboration.

0 Emphasize Visual Communication: Teach students how to use infographics, charts,
and videos to communicate effectively.

O Focus on Digital Writing: Highlight the differences in tone, structure, and purpose for
digital platforms versus traditional documents.

O Introduce Al and Automation: Use tools like Grammarly, ChatGPT, and Jasper Al to
show students how Al can support communication—and when to use it ethically.

1 Address Remote Communication: Prepare students for remote work with lessons on
virtual presence, team communication, and digital etiquette.

0 Emphasize Soft Skills: Include empathy, adaptability, and emotional intelligence
training to help students thrive in human-AlI collaborative environments.

0 Integrate Real-World Case Studies: Use partnerships with businesses or alumni to
bring authentic challenges into the classroom.

[] Teach Data Literacy: Show students how to analyze, visualize, and communicate data-
driven insights.

0 Teach Personal Branding: Guide students in creating LinkedIn profiles, digital
portfolios, and elevator pitches.



O Include Multicultural Communication: Focus on global awareness and respect for
diverse communication styles.

U Incorporate Video, Podcasting, and Audio Content: Give students the opportunity to
create professional digital content.

0 Focus on Crisis Communication: Train students to manage communication in
emergencies or PR crises.

01 Explore Influencer Marketing: Have students evaluate influencer campaigns and
create mock strategies.

01 Address Accessibility in Communication: Teach inclusive practices like alt text, plain
language, and captioning.

1 Emphasize Storytelling in Business: Help students use narrative to influence, inspire,
and inform audiences.

L1 Cover User Experience (UX) Writing: Introduce writing strategies that prioritize
clarity, simplicity, and functionality.

L] Integrate Sustainability Communication: Include ESG topics and sustainability
reporting strategies.

0 Teach Ethical Communication in the Age of Misinformation: Train students in media
literacy, source evaluation, and truth-telling.

Refreshing your curriculum doesn't require a complete overhaul overnight. Start small—
introduce a few elements each term, gather feedback, and refine your approach. By
embracing modern tools, ethical considerations, and workplace realities, you'll create a
vibrant, future-ready learning environment. In doing so, you'll not only elevate your
students’ skills but also reaffirm the enduring value of business communication in an
evolving professional landscape.



WHY Al LITERACY IS THE NEW CORE
COMPETENCY IN BUSINESS COMMUNICATION

THE COMMUNICATION LANDSCAPGE
HAS CHANGED

FROM EMAILS TO
ALGORITHMS,

THE NEW COMMUNICATION

‘ FRONTIER.

+ Tools like ChatGPT, Grammarly, and

Hemingway Editor are commeonly used.

« Professionals must know how Al
affects clarity, tone, and credibilllity.

Al TOOLS ARE
THE NEW
WORKPLACE NORM

p

COMMUNICATORS
WHO CAN'T USE Al
WILL FALL BEHIND

« Al is used in writing proposals,
summatizing meetings.
and generating visual content.

« Resumes, presentations, and email.
are incressingly Al-assisted.

» Al-savvy communicators are faster
sharper, and more effective.

DING

EMPLO%ERS ARE
ENCY

Job postings increasingly
list "Al communication skills
» Candidates must understand prompts,
feedback loops, and ethical Al use.

» Interviews are increasing Al-analyzed
for nonverbal cues, behavior and personality
insights, and paralinguistic features.

& ETHICAL COMMUNICATION NOW INCLUDES Al

CAN YOU SPOT AN
', Al DEEPFAKE?
T canvour
STUDENTS?

« Real Faces, Fake Voices: Deepfakes
can make people appear to say things
they never did—blending video and
audio with Al precision.

= Emotion Over Evidence: These fakes
are designed to spark strong reactions
before you think critically.

+ Detecting Requires Understanding:
Spotting deepfakes takes more than
sharp eyes—it takes Al awareness and
digital literacy.

DON'T JUST TEACH BUSINESS
COMMUNICATION. o -

FUTURE-PROOF IT. &

« Don't just teach business
communication—future-proof it.

«» Integrate Al Skills Early: Prepare
students to write, edit, and present
with Al as a trusted co-creator,

not a threat.

+ Emphasize Ethical Fluency: Teach
students how to navigate
misinformation, bias, and deepfakes
with confidence and clarity.

In today’s workplace, Al literacy
isn’t optional—it’s foundational.
As the attached infographic
illustrates, business com-
munication now demands the
ability to collaborate with Al,
interpret Al-generated content,
and use Al tools to craft clear,
persuasive messages.

Business Communication Today,
16th Edition, makes this shift
seamless. With Al woven into
every chapter, it helps students
develop the communication
skills employers want and the Al
fluency they expect. This isn’t
just smart learning—it’s future-
ready education by the leading
authors in the field.
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